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40 Staff

Over 1,000 Volunteers

61,000 Household Visits

2.4 Million lbs of Food

$1.6 Million $$ in Assistance

Over 1,000 Families Assisted
with Coaching & Navigation

Serving the West Denver

Metropolitan Area "
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Households per day

Prior to COVID Today

*2022 CCLPThe Self-Sufficiency Standard for Colorado

THE NEED 15 URGENT
AND GROWING

Today, The Action Center serves
up to 300 households per day.

This represents a staggering 275%
growth over the last 5 years

Cost of living in metro Denver has increased twice
as fast as wages*
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https://www.canva.com/design/DAGjgeyNSkc/dw27hN_hn4QZYwifyD_oJA/edit?utm_content=DAGjgeyNSkc&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton

TODAY'3 SYSTEM OF GARE I3
OVERWHELMING AND GOMPLEX

e Agencies are hard to
access

e Organizations specialize
and are siloed

e Systemic barriers drive
hopelessness

e We are program rich and
system poor
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Medical Care &
Dental Care
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Enrichment Higher Education

Activities 1

00 &y

W S
Behavioral
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Free Groceries &
Clothing
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Life Skills Classes
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Kids’ Programs
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Family Support
Services

OUR SOLUTION:

Integratea
Seamless
Family Centered
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OUR SHARED VISION

To redefine and revolutionize how we create
community, belonging and wellbeing.
Helping people discover, access and
experience the supportive health, wellness

and holistic services they need to thrive.
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FAMILY ZONE &
SUPPORTIVE
SERVICES




THE MARKET -
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MEN'S CLOTHING

Grocery and clothing available in one area
No appointments needed
Large space with improved process



THE COMMUNITY CAFE
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OVER 4,000 SF FOR KITCHEN AND SUPPORT SPACE
AND 1,500 SF OF FLEXIBLE CAFE BOUNDARY WITHIN THE EVENT CENTER



EVENT CENTER

FLEXIBLE SPACE PROVIDING OPTIONS FOR LARGER EVENTS
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Primary care, dental care,
family planning,
nehavioral health, WIC
and vaccine clinics
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